MILLENNIALS AND
CSR
In the U.S., more than 77 million
Millennial aged employees are
entering the workplace. They are
expected to make up 50% of the
workforce in America by 2020.
These prospective employees are
coming with demands unseen
by previous generations,
including Gen X and Baby
Boomers. This generation is also
more racially and culturally
diverse than any of the previous
generations.
Research conducted by Cone, Inc
has found that 79% of Millennials
prefer to work for an
organization that engages in
CSR. This study has also found
that 69% of Millennials would
actually leave or refuse to work
for an organization that operates
in a socially irresponsible
manner.

AGE 23-35 (14-37)
77 MILLION
47% MINORITY
$69K MEDIAN
HOUSEHOLD INCOME

64%

83%

Consider CSR during
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INTERESTING
FACTS
56 percent of Millennials
have said they deferred
major life milestones.
buying a home, buying
a car, saving for
retirement, marriage,
and having children

Millennials have a
significantly lower net
worth when compared
to Generation X.
They have significant
higher college debt
from 46 percent of the
previous generation in
1995 to 71 percent of
Millennials in 2015.

88%

More fulfilled when given
opportunity to make
positive impact

Millennial employees are known
for needing to find meaning
within their roles, as they want
to do something that they feel
matters. Some characteristics
include:
The need to understand how
what they do in their roles fit in
with their teams and
organizations.
The need for a position at an
organization that fuels their sense
of purpose.
The need for a manager who
helps them understand how their
efforts advance the company’s
mission.
The need for professional
development.
The need for skill building and
development.
The need for flexibility and worklife balance (Hoffman, 2018).
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